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EAN GEORGE CAN RECITE the details of
Malcolm X’s life as if they were his own.
George, an Erasmus Hall High School ju-

nior, has read “The Autobiography of Malcolm
X" twice — the first time as a 12-year-old with a

dictionary on his lap — and has broken with the
crowd he used to hang out with.

“He showed us that you
could go back and change
your ways, said George, 16.
“and become a positive influ-
ence in society.”

George can count on one
hand the number of students
who have read the autobiog-
raphy, a dismaying statistic to
Zaharazah Moulta Ali, head
of the Erasmus parents asso-
ciation.

‘These kids running
around with X hats, and X
shirts and X shoes don’t know
the first thing about Malcolm
X, Moulta Ali says.

The debate over Malcolm X
1S not only over how much
young African-Americans
know about the assassinated
black nationalist and Muslim
leader, but what they know
about him. On the eve of
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est in Malcolm X (above) is
reaching to a new generation
of young blacks, such as Sean
George, 16 (photo left), who
sees the slain black nationalist
as providing a positive
Influence on society.

Baraka warned Spike Lee not
to “‘distort” Malcolm'’s life.
But one recent biography,
“Malcolm,” claims Malcolm
himself distorted his own sto-
ry, papering over an abusive
father and a tyrannical moth-
er. Author Bruce Perry calls
Malcolm a self-hating “cha-
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EET Malcolm X, tha
growth industry.  §
Sales of X gear,
from hats to beach towels,
are expected to generate .i--;_
$100 million in commga
maonths, |

Film maker Spike Lee
has been selling X hats
and shirts from his
| Brooklyn store, Spike’s
| Joint, for two years. and
has boutiques set to open
in more than a dozen f B
Macey's stores. | B

Betty Shabazz, Mal- §
colm’s widow, has hired
Curtis Management. an
Indianapolis-based li-
censing firm, to police the
use of her husband’s im-
age. Curtis has filed suit
agamst four apparel com-
panies for manufacturing
X gear without permis-
sion.

The licensing firm and
Lee, who began selling
his preducts before Sha-
bazz hired Curtis, have
reached an agreement

“in principle” under
which Lee will pay some
royalties to the Maleolm
X estate, said Curtis pro-
motion director Steph—-
anie Osha. |

Since Maleolm’s mee- ;
sage 1S so contested, it's
no surprise conta‘ovem
has surrounded his as-
cension as a pop icon.
“The worry is that you
will get his message re- f§§
duced to simple-minded
phrases,,”” said Preiié’
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“The tendency here is to
reduce him to a nice sound-
bite, but you ean’t,” said Prof
James Turner, a Malcolm X
expert at Cornell University.
“What's made him so attrac-
tive and enduring has

been the richness of his
ideas.”

A RENAISSANCE

Scholars, regardless of
their views of Malcolm X,
agree his renaissance stems
from the foundering of the
civil rights agenda during the
Reagan- Bushryears,
mixed. record of .integration.
and’ the growth of 'an urban
underclass untouched by anjy
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Malcolm have found some an-
swers.”’

But to which Malcolm are
they listening? He advocated
at all or different times: Is-
lam, black nationalism, pan-
Africanism, black pride and
self-defense — and a strong
distrust of women that he be-
gan to dilute before his
death.

His defenders say he was a
visionary, while his detrac-
tors maintain that much of
his philosophy was., in the
words of Howard University
Russell'Adams, “old-hat
%lack barbershop analysis”™

h,c'iif 0{1,%11 had *o,gly “surface

",

- i
B

1. I8 J'*-"' T

L %% "{ ] ‘?b”

consultant to the film., said
Malcolm had a ‘“‘rapidly ex-
panding consciousness’’ that
In his last year was constantly
modifying his early declara-
tions. Weeks before he died,
Lee said Malcolm bemoaned
how he was falling in the

cracks between moderates
and militants.

NEW SQUABBLES

Since his assassination,
Malcolm has become an intel-
lectual buffet, with different
groups feedmg upon various
tenets of his teachings, Leem

and others said. ‘This has led .
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'to the squabbles over what

Malcol m was about — squab-
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or messages will continue.

What ultimately makes hil_n
attractive, experts say, 1S his
defiance.

“Black voung people are
reaching back into history
and elevating a figure who
speaks clearly of black anger
against racism and black in-
equality.” says Manning Mar-
able, professor of history and
political science at the Uni-.f
versity of Colorado. -
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